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HELLO,
WELCOME TO THE
“ C R E AT I F R O U N D - U P ”. . .
...a seasonal guide to all of the things Creatif see and do on our mission
to shape perfect workspace.
We hope that you have kept safe and well during the recent pandemic.
While things have been far from normal, the Creatif Team have been as
busy as ever!
Although we weren’t able to bring you our third edition in it’s usual print
format, we’re sure you’ll enjoy it just the same.

50. View at HQ
News on our showroom reopening and some top tips
for remote working from the
Creatif Team.

P18. Projects
A selection of our best projects
from the past few months.
P40. Solution Centre
A selection of products created
for social distancing using our
Whisper polyester panels

Thanks and stay safe,
The Creatif Team
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ELLIOT GOLD,
WORK.LIFE
Elliot Gold: It’s an interesting
time isn’t it? It certainly seems
to be a mass experiment for
home working.
At a high level, hopefully
companies will realise that
people don’t need to be in the
office to get work done and
that workers will have learnt
some skills in what it takes to
work from home.

C R E AT I F
C O N V E R S AT I O N S
Hear from a selection of the workspace design industry’s leading names
to get their valuable insights.
If you’d like to read more, we release a new #CreatifConversations article
every so often on our website.

In light of the coronavirus
pandemic affecting countries
worldwide, this Creatif
Conversation is the first to
be conducted via video call,
rather than face to face. It
was particularly timely to
be speaking to Elliot Gold,
Co-Founder of Work.Life, as
he owns coworking spaces
across London, Reading and
Manchester.
We spoke to Elliot to discuss
how now, more than ever, is
the time to evaluate what a
‘workspace’ really means and
why flexibility is key when it
comes to ensuring employee
happiness.
Creatif: At the time of
speaking, we are two weeks
into the suggested ‘home
working’ period, as mandated
by the government. How are
you and your teams’ work lives
being impacted by this?

Offices were traditionally
tools for managers to use as
a way of spying on workers, to
make sure they were working.
Take away this tool and some
managers are left wondering
whether their staff are working,
which is ridiculous! I hope
that this is the start of moving
towards a more trusting
culture.
Teams will have been thinking
about flexible working
for a long time – utilising
coworking spaces, promoting
activity-based working, and
encouraging working from
home – but many businesses
are way behind the curve.
This, what is happening right
now, is a forced learning curve.
It won’t be easy. It’s a huge
shift in the way we all work,
but it will have been far easier
for those who had already
embraced flexible working.
For example, a friend of mine
has transformed his whole

operational structure to fit
around home working, so all
80 of his staff are already
experienced and thriving from
working from home.
In terms of my team, I work
with around 60 people who
have been practicing what
we preach since Work.Life’s
inception - we didn’t have an
office for the first three and
a half years of operating - so
thankfully we’re managing
quite well, but of course it still
has its challenges.
Creatif: You mentioned that
you didn’t have an office for
the first few years. How did you
overcome the challenges you
faced during that time?
EG: I found it helped having
clear targets and using data
in a much more effective way.
There was still structure, it
was just different to one with
four walls. It’s also important
to acknowledge that the office
also provides social structures
which is why - up until a few
weeks ago! - business models
like ours were so popular.
Having worked in the
traditional corporate world for
eight years or so, I remember
what it felt like to transition
from 9-5 to working on my
own. And truthfully, there was
a three-month period where it
felt like the world got turned
upside down.
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At first, I was super productive,
super engaged and super
flexible. Then, one day, you find
yourself sat in your underwear
at midday questioning what
you’re doing with your life.
You cannot underestimate the
shock of moving from a familiar
work structure to working on
your own. You still feel like
you should be reporting to
someone, you still feel guilty if
you don’t work in the habitual
linear pattern. We’ve been
trained, conditioned even, that
that is what work looks like.
That’s where coworking comes
in to play, which my colleagues
are now all living breathing
examples of how it can work.
Whilst we provide a service
level, there is also a social
level, connecting various
small businesses throughout
the week. You get to talk to
someone about your weekend,
over a coffee, about projects
you’re working on. It begins to
feel like being at work.
Creatif: If we look back at your

past endeavours, you’ve clearly
got a strong entrepreneurial
spirit. Would you say you’re a
natural risk-taker?
EG: No, I wouldn’t actually. I
take lots of risks, but I ponder
over them a lot.
I spent a few years working
in the public sector on a
government scheme we’d set
up from scratch to help small
businesses in their first years
of business.
They gave us a pool of funds
and over 2 years we did over
100,000 loans. We saw a huge
number of business plans
come through, which meant I
had access to the data of what
happened to these businesses
a year or two after trading. All
these people who thought they
had the next Google-big idea?
In reality 9 out of 10 companies
would cease trading.
The impact this had on me was
phenomenal. I shifted from lots
of risk, to a tried and tested
model. Coworking is a form of
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an industry that’s been there
for a long period of time, and
it’s an elegant business model.
As a business, you spend the
first part of your time figuring
out what the hell you’re doing
and figuring out whether
there’s a need for it.
For me, I wanted a tried and
tested business model, where
the goal was not about proving
people needed workspace,
but actually about how do you
grow and scale a successful
business.
Creatif: In your opinion, what’s an
often overlooked yet crucial factor
when creating a coworking space?
EG: Variety of space. You’re
catering for as many different
people as possible, so the key is to
provide all of those set ups.
We did an exercise in our Soho
space where we looked at all
of the different types of spaces
spread across 11,000 feet, and we
realised we had 17 distinct types
of working areas within one space.
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welcome, relaxed, recharged and
most importantly happy to be
there.
There are so many statistics
confirming that the UK workforce
is disengaged with what they do
on a day to day basis, so surely
making people happier is a great
place to start.
Obviously, there are other factors
(you join a company, but you
leave because of the manager, so
human factors will always play
a large part) but the workspace
does have a very important role in
your overall workplace happiness.

Soft seating, office seating, hot
desking, standing desks, relaxing
areas, breakout spaces – you name
it, we’ve got it. People need space
to move about in.
You need to cater for a mixture of
people, because then you’re able
to cater for many.
Creatif: What was it about your
Co-Founder David Kosky that
made you feel like he’d be a good
person to take a risk with?
EG: It was serendipitous. We’d
left our careers at the same time
and whilst we were doing due
diligence on a few projects, we
found we worked really well
together. It wasn’t actually our
intention to go into business
together.
Do you know the advice I’d give to
anyone looking for a Co-Founder?
Find someone who is diametrically
opposed to you in every way.
David and I bicker constantly. We
disagree on almost everything.
And, in many ways that’s

incredibly useful – frustrating,
yes – but the benefit you get is
looking at things through two
different lenses.

place? It feels like a mix between
a coffee space and an office?’ so it
visually piques your interest when
you walk past.

Creatif: In 2019 you won the
‘People’s Champion’ Hubble
Award, with the judges saying
that “Work.Life fully deserves this
award because of the way that
they use ground floor spaces to
activate the ground plane”. What
exactly does this mean?

Creatif: A core part of the ethos
behind Work.Life is just how
people-centric it strives to be.
A new introduction is the Work
Happy Score. Can you explain
more about this and what factors
are taken into account?

EG: Our property model means
we only take the ground floor,
rather than the whole building.
The benefit for the landlord is it
increases lettings on other floors,
and we remain actively engaged
with the local community on our
doorstep, as opposed to being
stuck on the ninth floor where you
could be in any building across
the country.
As well as being an interesting
property strategy, it’s also become
a great marketing tactic, with
people wondering ‘what is this

So, with the Work Happy Score, we
decided to dissect it. What can a
workspace contribute? That’s what
we’re currently exploring and
measuring.

We’re doing stuff operationally
to support small businesses,
but we want to show them that
by being part of our coworking
communities, you can benefit
from so much more. Daily fresh
fruit, running clubs, weekly yoga
classes: these kinds of perks help
people to enjoy exercise and
nutrition together, so wellness
becomes a shared communal goal.
You don’t get that when you’re
working from home alone.
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to encourage people to shift away
from conventional offices. In the
age of talent retention, if you can
demonstrate that moving to a
coworking space has resulted in
happy, healthy, and productive
employees, then that’s a pretty
great outcome.

There are essential office
basics; comfortable seating,
ambient acoustics, easy lighting,
appetising drinks and fun
activities, but it’s about making it
more than that.
A truly immersive, peoplecentric experience, which can be
measured and used as evidence

EG: This is a really interesting one.
The main reason we started Work.
Life is because we believe that
everyone should enjoy a happy
work life, regardless of what they
do.
I know that can sound a bit fluffy,
but most of us have experienced
working in truly miserable
places where you start the day
with a grimace, put the tie on,
do the commute, drain yourself
in the office, then at the end
of the day take the tie off and
go back to your ‘normal’ life.
We’re the antithesis to that. Our
environments make people feel
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D W I G H T B A I L E Y,
C R E AT I F
This is the typical agile
model – you work in the
space best suited to the job
at hand therefore increasing
productivity. This “lockdown
working-from-home” is very
different to that because
suddenly our choice of space to
work in to support productivity
has gone and we find ourselves
forced to work from a space
that isn’t designed properly.
Creatif: And how are you
finding the transition to
permanent remote working?
This month we check in with
Creatif’s very own Founder
and Managing Director, Dwight
Bailey, to discuss the effects of
the current pandemic and what
the future of the workspace
may look like.
Creatif: At the time of writing,
the majority of us – yourself
included – find ourselves
working from home. What
experience did you have with
remote working prior to the
current situation?
Dwight Bailey: I often used to
work from our London office,
at home every now and again
and remotely when needed –
but the difference then was
that I chose to work remotely
because the work I needed to
get done was best done in a
remote location – I chose the
right location to increase my
productivity.

DB: I have been amazed at how
much I have been able to get
done in working from home.
But that’s largely due to the
fact I have the luxury of a very
nice private study room, with
a lockable door, good views,
ventilation, lighting, desk
space etc.
The type of work I do is easy
to do remotely – general
management and my workingfrom-home environment
supports this kind of work very
well.
The ability to focus has
been amazing. I get far less
distractions and interruptions
being in my home office. Don’t
get me wrong, I love the staff
and team interaction, but often
times I need to focus and my
home office supports that
incredibly well.

The time saved in travel – its
great being able to get straight
into work without that manic
rush to the office. Working with
a great view is also nice – I
don’t have this luxury when in
the workplace and I have to
say there’s something special
working whilst connected to
nature.
The sound of the kids playing
in the garden and the regular
interruptions – hearing
these kind of happy noises
is a great stimulus and one
that you never have when
in the workplace. I think its
something that has come from
this lockdown and work-fromhome concept – children are
a massive part of our lives
and their presence in Zoom
meetings (be it an unexpected
interruption or the sound
of them in the background)
is something everyone now
accomodates – in actual fact,
its something that’s quite
special as it breaks down the
corporate barrier that creates
hard commercial robots out
of humans! You can’t be too
professional when in a home
office with kids around, but
interestingly your perception of
someone you’ve always known
to be professional and efficient
isn’t lowered just because
their kids are around! Quite the
opposite.
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Creatif: And what are some of
the biggest challenges you’ve
faced while working remotely?
DB: So, for focus work, private
work, general management
duties etc., working from home
is great. For anything else its
somewhat challenging and a
long period of working from
home certainly isn’t something
I’d choose to do willingly!
The silence is a big challenge!
And the lack of buzz and energy
that you get when around your
colleagues. I miss (and what I
don’t believe can be replicated
in a work-from-home-situation)
the dynamic team interaction,
the laughter, the cross-talk, the
engagement and connection
with colleagues etc.
The ridiculous amount of time
spent in front of a screen
is a challenge – even staff
conversations, meetings etc. all
take place via a screen. It takes
its toll.

There can also be a lack of
clarity between work time and
home time – it’s too easy for
work time to merge into home
time. I used to use my commute
home to “unwind” – without
that I find it very challenging.
I find a jog through the
countryside or a home-workout
after I finish work helps to
solve this problem.
Creatif: And as well as jogging,
what else have you been doing
away from work to stay healthy
and entertained?
DB: I’m not able to get to the
gym, so home workouts have
become a regular thing. Less
time in the office and less time
spent travelling has meant a lot
more time with the kids which
has been nice.
I’ve actually also taken up
buying and selling chickens…
Yes really! In 2 months we
have bought and sold over
700 chickens! So for anyone
needing to make an extra buck
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or three, there’s big demand for
hens!
Creatif: The current situation
will naturally have an impact
on working environments and
the people within them. What
changes do you anticipate?

It’s something that we’ve seen
increase in recent years and
with a lot a businesses being
forced into allowing staff to
work remotely – many for
the first time - for a short
period because of lockdown,
they are seeing it can work
for people in certain roles. I
think a lot of traditional type
companies would not have
previously allowed workfrom-home models as those
companies believe that working
away from the office reduces
accountability and productivity
- however, this pandemic will
change that. Companies have
been forced to trust their
people far more than perhaps
they were comfortable doing so
previously.
The workplace itself will
no doubt change – greater
IT infrastructures to
support remote workers,
safe-distancing measures
implemented, less co-

working spaces, more fixed
neighbourhoods, less of the
desk-sharing model, less
breakout spaces that used to
encourage mass collaboration
at break-times, fixed flow of
footfall through offices etc.
As for workplace hygiene - this
is something that will become
paramount. Temperature
testing employees upon
entering the building, sanitiser
at each desk, sanitising
points around the office and
regular deep-cleaning and
sanitation will become the
norm. Covid-19 aside, there’s
plenty of evidence out there
that suggest good workplace
hygiene reduces absenteeism
through sickness anyway.
Companies will be concerned
about the cost of these hygiene
procedures but I firmly believe
they will get it back in reduced
sick leave. Good hygiene
procedures must be seen as
an investment (as well as
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protecting their people).
Creatif: In a recent blog we
asked the Creatif team for their
one tip for successful remote
working – what’s yours?
DB: Set a cut-off time – and do
something that enables you to
make a clean transition from
work to family time once cutoff time comes around. If you
don’t do this, work and family
time become murky and neither
get your quality attention.
Creatif: Aside from the
challenges presented by
the current situation, what
essential elements do you
often see overlooked most
often when it comes to
workspace design?
DB: Acoustics – not so long
ago we used to see a lot of our
customers not considering
acoustics in the workplace at
all. This was mainly because

DB: More Zoom meetings – wow
these are great. They generally
start on time, and finish on
time. And those meetings with
customers without the time in
travel – I’m sure this method
of having meetings will be here
to stay even when working in
the office because they are
so time efficient. I do think
the workplace has to undergo
adaptations to provide the
areas where Zoom meetings
can effectively take place - I
don’t believe people will just
Zoom from their desk (like we
do when working at home) - so
a Zoom Room is going to be
useful inside the workplace.
I think people will work at
home once or twice a week.
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there was a certain level of
naivety surrounding what
was considered a ‘dark art’.
And because acoustic isn’t
something that’s seen or
physically felt, designers
preferred to leave it well alone!
However, as workspace
became open-plan and agile
environments were needed,
we found there was a greater
appetite to understand
acoustics and Creatif spent the
past few years educating on
good acoustic design. So, yes
acoustic was once overlooked
but now not so much.
One other aspect of this is that
acoustics can be pricey - for
good reasons. Fit-out companies
tend to offer it as a “below the
line” cost option and, if the
client chooses, something that’s
applied retrospectively once the
client moves into the space. This
is because the cost of acoustics
can take a project over budget.
The downside to this approach
is that clients tend to move in,
experience the acoustic problems

and that leaves them feeling they
haven’t had the best value from
their fit-out provider. We have had
before now clients coming to us
because they simply cannot use
their meeting rooms due to lack of
acoustic absorption rendering the
VC system unusable!
The other negative to this
approach is that retro-applied
acoustic can look exactly that –
and sometimes even worse than
that! There’s nothing better than
an integrated design-led acoustic
scheme that works and looks
amazing too – for this to happen
fit-out companies do have to stop
treating acoustics as “below the
line” nice-to-have and instead
include as a non-negotiable.
Creatif: Having founded Creatif
in 2002, you’re approaching
two decades in the workspace
industry. What drives you to stay
passionate about workspace
design?
DB: Precisely that – workspace
performance and design!
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I love it. I am intrigued by it. And
I love the fact that we have the
ability in our company and team
to produce solutions that help
improve workspaces for the users.
This is the reason Creatif exists
and, for me, its about getting up
every day helping designers and
workspace specialists create the
very best workplaces that enhance
the wellness and productivity of
the users.
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H A R S H A K O TA K ,
WOMEN IN OFFICE DESIGN
Harsha Kotak: WOD is a global
network of like-minded women
in the workplace design
industry. It’s a platform for us
women to connect, collaborate
and create through thoughtprovoking learning and
networking events.

Now with this pandemic upon us,
I also get tremendous motivation
in coming up with solutions that
ensure workspace users are safe
- the workspace is not dead and
it never will be, but for staff to
return to the office, they must feel
safe and they must be safe.
Long live the workspace!

|

Creatif: And how did WOD get
started?

It wouldn’t be an
overstatement to say that
few people have had such a
wide-reaching and genuinely
positive impact on the
workplace design sector
as Women In Office Design
founder, Harsha Kotak.
In addition to her role as
Design Manager at K2 Space,
Harsha created WOD in 2018
as “a global networking group
for women in the workplace
design industry”. Just over
two years later, WOD is now
one of the most recognisable
brand names within the
sector, boasting thousands
of members, an online digital
platform and regular events
in collaboration with some of
the industry’s most recognised
brands and thought leaders. We
caught up with Harsha to find
out more about WOD…
Creatif: In your own words,
what is Women In Office
Design?

HK: During my years in the
workplace design industry I
noticed the disparity in numbers
of women executives. I – as I’m
sure many others have, and still
do – questioned what the future
of the industry I am passionate
about, would look like without
a change. I wanted to make an
impact and I felt that the best way
to do that was to create a network
capable of supporting and
fostering women’s career growth
within the industry.
WOD started back in 2018 in
London but has expanded really
quickly. We now have well over
1,500 members spread across
chapters in the UK, Europe and
beyond, with more joining.
Creatif: How does the industry
get involved with WOD events and
activities?
HK: We have received great
support from the industry
and welcome companies
and individuals who want to
collaborate with us. Our events
are always hosted or sponsored
by manufacturers and suppliers
from the workplace design
industry as this helps them reach
designers and workplace experts

and promote their products to the
right target audience.
We also partner with individuals
and thought leaders from
our industry and give them a
platform to share their insights.
Our collaborations with industry
leading magazines like OnOffice
and festivals like CDW and London
Festival of Architecture gives
us an opportunity to showcase
and celebrate the work of our
members.
Creatif: It’s always great to see an
industry leader such as yourself
using their voice for positive
change, especially when it inspires
other to do the same.
HK: Thank you. With WOD
I wanted to build a unique
environment where women can
inspire one another and where the
industry’s leading female voices
could become accessible mentors
to our growing community.
I’m very fortunate to have met
some truly inspirational women
within our industry over the years,
many of whom ( just like me) share
the same passion for workplace
design and the need for a
community like WOD. Without the
help of my many WOD colleagues,
the speedy growth of this network
and its impact would not have
been possible.
Creatif: Events are a huge part
of WOD’s offering. How have you
navigated that during the recent
pandemic?
HK: It has been difficult, but we
never stop. I developed and

EDITIO N 3

PAG E 16

|

C R E AT I F R O U N D - U P : C E AT I F C O N V E R S AT I O N S

C R E AT I F R O U N D - U P : C E AT I F C O N V E R S AT I O N S

|

PAGE 17
11

and about making our industry
powerful.
Men are always welcome to join
and attend WOD events. We
encourage them to join us in
changing the conversation. We’ve
worked with leading male voices
within the workplace sector in
the past to deliver some excellent
seminars and workshops.

launched ‘WOD Digital’ – a first of
its kind app-based online platform
for the workplace design industry.
Much like the rest of the world
we have had to adapt to using
technology more. I realised that
our members needed regular
interactions and learning more at
this time when they were stuck
at home. We needed to continue
learning and stay connected with
the industry and ‘digital’ is the way
forward.
‘WOD Digital’ is a simple tool to
connect with your peers from the
industry, by sector, company or
country. Our events and courses
are now accessible through this
digital platform which allows our
members to stay updated. We
have also set up a WOD Careers
page on this platform to support
our members who lost their jobs
during this pandemic.
While the future is unsure and
we are unable to go out and
meet our industry friends, this
online platform helps us to stay
connected and learn from each
other. The members are enjoying
chatting with each other, sharing
articles and information and the
WOD community is thriving as a
result.

Creatif: A dedicated platform?
So, like a social network for your
members?
HK: Yes but more than just
a dedicated social network.
Members each have their own
profile and communicate with
each other both directly and
via several groups dedicated to
specific topics.
Using the platform we’re able to
organise online events such as
workshops and panel discussions.
We also partner with industry
experts to deliver video courses
on a range of workplace and
business related subjects.

The group was created because
I noticed that women were less
likely to network compared to
men, which naturally hinders
the career growth of female
professionals. By creating a
network that encourages more
women to connect and learn with
their peers, we foster our career
growth.
Creatif: How do you feel about
WOD’s journey so far? Are you
happy with what the community
has achieved?
HK: Of course, I’m very pleased
that we have built such a fantastic
and passionate community.
However I’m sure the rest of the
WOD community would agree that
we’re not done yet. Hopefully we
can continue to grow in numbers
to empower more women and
in turn make our industry more
inclusive and powerful.

The feedback has been really
positive so far. Personally I think
given the current pandemic
restricting our ability to get out
and see people, it has been really
nice to stay engaged with the
community directly.
Creatif: I’m sure you get asked
this question a lot… What is your
policy on men when it comes to
WOD?
HK: Haha. Yes it has come up
before… I would like to clarify
here that WOD is about inclusivity
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N O R T H E R N G A S & P O W E R , G AT E S H E A D
Northern Gas & Power are the
fastest-growing business in the
North East, and recently took
over four floors in the six-storey,
state-ofthe-art Riga building in
Gateshead’s Baltic Quarter.
Tri Construction and AMH
Workspace were appointed the
task of fitting out the 30,000
square foot space.
With an open plan design and
so many intended users of the
space, Creatif were able to assist
in providing a range of acoustic
solutions to reduce unwanted
noise.

PROJECTS
At Creatif, our purpose is to shape perfect workspace - and by ‘perfect’
we mean a healthy workplace, an acoustically effective workplace, a
flexible workplace, a happy workplace. In fact, anything that enhances
wellness, productivity and interaction at work.
Here are a selection of our favorite projects we’ve had the pleasure of
working on in recent times...

Several suspended ceiling grids
-made from our Whisper polyester
material - were installed to
help trap and absorb excessive
reverberation.
In addition, over 100 ReSound
acoustic ceiling rafts were also
installed to provide Class A
treatment to a variety of work
zones.
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QBE , LONDON
In addition to helping to
increase collaboration and
agile working opportunities,
open plan environments can
also suffer from excessive
reverberation and ultimately
levels of noise distraction if
acoustics are not considered.
Design and build experts,
Denton Associates, were aware
of this and enlisted the help of
Creatif to provide a number of
acoustic solutions.

Our Cube acoustic booths
offer a welcome retreat from
the open plan environment. A
variety of ReSound acoustic
ceiling baffles (Class A) and
Whisper acoustic polyester
ceiling rafts (Class C) were
installed to absorb unwanted
sound within the space while
complimenting the biophilic
ceiling design.

acoustic polyester with
accompanying branding which
showcases the QBE logo.
The screens act as an effective
sound absorber, helping to
soak up any sound transferred
between two separate working
zones, which also providing
visual privacy.

Finally, a number of suspended
screens were installed also made from our Whisper
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CRU, LONDON
Audibility is crucial in meeting
rooms - particularly in a world
where video conferencing is
becoming ever more prevalent.
Fit-out experts Maris knew
this would be the case when
designing the perfect meeting
room at the new Londonbased headquarters for
global business intelligence
specialists, CRU. That’s why
they approached Creatif.
To complement the clean,
minimalist design of the space,
Creatif installed a number of
ReSound acoustic panels to
sit flush with the ceiling and
around the main media unit.
The end result is an
acoustically optimised space
that hasn’t had to compromise
on visual appeal.

EDITIO N 3

PAG E 26

|

C R E AT I F R O U N D - U P : P R O J E CT S

C R E AT I F R O U N D - U P : P R O J E CTS

|

PAGE 27

NMI, BRISTOL
NMI are a rapidly-scaling,
global software payments
company who in 2019 exceeded
$1.2bn in transaction volume.
In fact, you may have used
their software for making an
online payment without even
realising.
In need of a new workspace
due to an expanding workforce,
NMI chose the Programme
Building in central Bristol as
their new home and appointed
Interaction to take charge of
the fit-out and “bring together
their neurodiverse workforce
and facilitate new ways of
working and socialising”.
Open plan, social spaces
require flexible furniture
- that’s why Creatif were
approached to provide a
number of modular Constructif
units.

We supplied several units
for collaborative work zones,
equipped with writable
surfaces. Finished off with
Whisper - our acoustic
polyester material - these
units not only act as functional
storage space, but increase
levels of acoustic comfort
by absorbing sound, while
complimenting the tactile
materials used throughout the
area.
In addition, our Constructif
Spine Seating situated in
the centre of the open plan
social space provides ample
stylish seating and allows for
the incorporation of further
biophilic elements seen around
the rest of this stunning office.
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INTELLIFLO
Intelliflo are a global fintech
company based in London
that delivers market leading
SaaS products to the financial
services industry. Founded in
2004, today Intelliflo has over
200 staff and show no signs of
slowing down.
According to the team
responsible for the design of
the space at RAW Brothers,
“Their existing workplace had
become tired and cramped.
Intelliflo wanted to keep the
startup energy and family feel.

The result is a modern
interpretation of the Intelliflo
brand, with open spaces
and workplace settings
that encourage movement
across all floors, to maximise
collaboration and interactions.

Float, our sliding panel system,
not only helped to deliver a
workspace that is flexible
thanks to lightweight panels
that can be moved in seconds,
but also provided a plethora of
functional surfaces.

Technology is a key driver
and influenced the design of
spaces, with areas of writable
and pinnable surfaces to help
with stand-up meetings and
mobbing.”

Writable panels help with
team meetings, as do the soft
pinnable surfaces, with some
polyester whisper panels to
aid both visual aesthetics and
acoustics.
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A N G L I A N W AT E R
When fit-out experts Office
Principles were appointed
to deliver the in-situ
refurbishment of Anglian
Water’s Huntingdon office,
they approached Creatif
to assist by providing an
acoustic solution capable
of dividing space in an open
plan environment - and our
suspended Whisper polyester
panels were the ideal choice.
These eco-friendly panels
- made from 100% recycled
polyester - help to reduce
noise transfer by absorbing
unwanted sound, all while
sporting a subtle water droplet
pattern to stay on-brand.
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“ T H E W O R K S PA C E I N D U ST RY O N
RETURNING TO WORK”
In early June the Creatif
team put together a short
survey in an effort to gain
a better understanding of
peoples thoughts and feelings
regarding what a return to work
may look like. The results are
now in...
Over 160 people participated,
and in addition to the survey
itself, we also received some
interesting feedback;

DISCUSSION BOARD
Join us as we take round-up most popular blog articles posted on our
website over the last quarter.

“Only as easing of lockdown
happens, in steps, will I
feel more comfortable in
getting back to normal social
interactions.”
“Guidelines sent out by the
government followed and staff
split between working from
home and on site. Not all staff
have returned to work and may
be a challenge when they do.”

“I think the key is
communication. Whatever
measures an employer
introduces to ensure our return
to a safe working environment
will not be considered by
all to be sufficient. So it’s
important that all employers
listen to their workforce,
allow feedback without fear of
consequences and be seen to
either act on that feedback or
give detail reasoning as to why
further measures will not be
introduced.”

“We have had the technology
for remote working for a long
time, but we are social animals
and need the connections
at the work place. Also most
people don’t have the space to
separate work and home life,
which is critical.”
“I am more concerned about
Public Transport and getting in
to the office. I also feel working
in an office 5 days is outdated.”
On the following page we have
shared some of the results...

“A major problem in our
business is the ridiculous cost
of FFP3 face masks and other
PPE, which is essential for a
large part of our jobs. I cannot
get ANY of them in sufficient
quantity at the moment.”

“My role has meant that I
have not worked remotely at
all during the pandemic. My
role has involved getting the
building I work in, ready for
personnel to return to work.
Installing one way systems
and reducing cross over areas
particularly on stairs.”
“As a designer I am focusing
on contact points as well as
physical proximity - if we
design spaces with control of
contact points I think we may
achieve more in terms
of safety.”
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Will you expect your employer
to provide personal PPE on return to the
workspace?
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In terms of face-to-face meetings,
will you be looking to hold more in the
coming months?

100.00%

100.00%

90.00%

90.00%

80.00%

80.00%

70.00%

70.00%

60.00%

60.00%

50.00%

50.00%

40.00%

40.00%

30.00%

30.00%

20.00%

20.00%

10.00%

10.00%

Yes

Back in April we spoke with
several members of the Creatif
Team to see how they were
coping in isolation and with
remote working.
Yes

No

Have you seen a personal increase in
time spent working remotely following
the pandemic?

Do you feel that your role is achievable
with an increase in hours spent
remote working?

100.00%

100.00%

90.00%

90.00%

80.00%

80.00%

70.00%

70.00%

60.00%

60.00%

50.00%

50.00%

40.00%

40.00%

30.00%

30.00%

20.00%

20.00%

10.00%

10.00%

0.00%

No

No

Going forward, do you see yourself
working remotely more often?
100.00%

Yes

A huge thanks to everyone who
participated in our survey.
Visit our website to download
the full report and see all of
the results in full.

90.00%
80.00%
70.00%
60.00%
50.00%
40.00%

As part of the discussion staff
were asked to share their
top tip for successful remote
working. We hope you find (at
least some of) them useful!
Jodie Lund,
Project Consultant
“Have plenty of breaks, it is
easy to keep working and not
stop and before you know it it’s
the end of the day and haven’t
left your desk and the past
couple of hours of work haven’t
been the best!”

0.00%
Yes

No
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FOR REMOTE WORKING

0.00%

0.00%
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Ben Speight,
Head of Marketing

Dwight Bailey,
Managing Director

“The best advice I could give
would be to plan your day in
advance.

“Set a cut-off time – and do
something that enables you to
make a clean transition from
work to family time once cutoff time comes around.

Personally I like to spend a
couple of minutes in a morning
blocking out periods of time
for the day ahead, including
everything from work to
exercise to my meals – it really
helps me focus and not just
lose track of time while melting
into my chair.”
Aaron Surtees,
Project Consultant

If you don’t do this, work
and family time become
murky and neither get your
quality attention.”
Timi Odeyemi,
Project Consultant
“Get the best Wi-Fi package
you can find!”

“Always keep connected with
your team.”
Emma Hartley,
Executive Assistant
“Keep a routine, try and keep a
space separate for working to
personal life.
It’s also easy to hardly get out
of your seat, so make sure you
take time to get up and have
a walk about and get some
fresh air.”

30.00%
20.00%
10.00%
0.00%
Yes

No
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C R E AT I F AT T E N D S :
STOCKHOLM DESIGN WEEK
Back in February, Ben and Chris
from Creatif’s Marketing Team
flew out to Sweden to visit the
annual Stockholm Furniture
Fair and check out the latest
trends, innovations and see
where the industry is heading
in the next few years.
After two days traipsing
around Stockholmsmässan’s
three exhibition halls and
some 80,000 steps later, here
are their four key takeaways
from the world’s premier event
for promoting Scandinavian
design.

1. Sustainability is Now
the Standard
It’s no surprise that one
of – if not the – key driver
was sustainability. There’s
been plenty said on the
topic before and many of the
exhibitors weren’t necessarily
saying anything new. In some
instances, that might be a bad
thing. But not here.
Being environmentally-friendly
is now a given. Cultural
zeitgeists such as Blue Planet
and Greta Thunberg’s Fridays
for Future movement have
helped push the issue into the
mainstream and the design
industries are following suit.
Sustainable and ethical
fabrics, products and
workplace solutions are now –
and rightly so – a given.

Recently, there’s been a drop
off in the use of synthetic
and man-made materials in
favour of more low carbon
and reusable textiles such as
organic cotton, recycled wood
and re-purposed plastics.
In Stockholm, nearly every
textile company showcased
its green credentials. Camira
made a big splash with the
promotion of their soon-to-belaunched Oceanic fabric, which
a reflection of the company’s
ongoing commitment to
environmental product
stewardship. With the catchy
(and clever) taglines of ‘Seasick
of Plastic’ and ‘From waste to
weave’, and a nautical-themed
stand, they generated a big
buzz and made their mark on
the event.

2. Fluffy Furniture
There was a distinct contrast
between the furniture that
was on offer. Many chairs
and tables were traditionally
Scandanavian in design with
an emphasis on natural woods,
pastel and neutral colour
palates, that sort of thing. Yet
tucked away and making a big
impression was the inclusion of
some furniture items that were
big, bold and fluffy. Let me
tell you, borg most definitely
wasn’t boring.
It was great to see these
playful and comfortable (yes,
we road-tested a few on my
many rounds of the exhibition)
generate a little buzz. Yes, they
might not be for everyone but
there’s a strong chance we’ll be
seeing more and more of these
shagpile style sofas and chairs
pop up as playful furniture
options in some the more
relaxed social and reading
areas.
3. A Culture of Collaboration
Nothing works in isolation, be
it a product, person or idea.
And that was true of Stockholm
Furniture Fair.

Collaboration was rife. From
product partnerships and joint
promotions, through to the
creation of large-scale town
hall spaces, everybody was
partnering up with everyone
else.
Stockholm Design Week
has a great history of joint
exhibitions and product
showcases, and these designled partnerships attracted
attention from passers-by.
This created a great social
vibe to the event, which
was only enhanced by the
inclusion of numerous social
zones laid on by the exhibitors
and organisers alike. Nearly
everywhere you looked people
were taking the opportunity
to sit down and engage
with products in a natural
environment, network and
hold meetings. People came
and went as they pleased
and, from a workspace design
perspective, it reinforced the
need for these co-working
or cross-pollination spheres
within the office.
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There was a clear emphasis
on more natural, muted and
pastel colours, with these
being punctuated by splashes
of primary shades and abstract
patterns.
This almost uniform approach
– there were some rather
obvious exceptions – really
hit home the notion that the
workplace is growing up. Colour
schemes and various gimmick
options are being toned down
and replaced with something a
little more formal.
There are many reasons for
this change, with a maturing
workforce and the shifting
dynamic of employment being
perhaps the two most critical.
But there are other factors at
play as well. There’s no denying
that the concept of the office
has radically changed in the
past five years, simultaneously
bringing about a massive shift
in culture too. The use of more
muted, homely colours reflects
this, and reinforces the idea
that our workplace really is our
home from home.

4. More Muted Colours
The colour choices were very on
trend, which, as you’d imagine,
was a good thing.
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CUBE:
SINGLE USER ACOUSTIC BOOTHS
Cube pods provide a welcoming
retreat from the buzz of the
open plan workspace.
Traditionally used for meeting
spaces for up to eight people,
single person booths are ideal
for creating individual spaces
that are private, functional and
of course safe.

Cube booths use Creatif’s
ultra-effective acoustic
panels to soak up unwanted
background noise and to keep
conversations inside the Cube
whisper-quiet.

Seating units, tables and
lighting come as standard,
with optional extras such as
power points and TV supplied
on request.

Not only do single person
modules provide perfectly
when it comes to social
distancing, surfaces can be
cleaned in sections.

INTRODUCING...
Big enough for only one user at a time, single-person Cubes allow
designated work stations in otherwise open plan spaces - making them
ideal for enhancing social distancing measures.
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S O C I A L D I S TA N C I N G W I T H
W H I S P E R P O LY E S T E R P A N E L S
Following the release of the
government’s “Working Safely
During COVID-19 in Offices and
Contact Centres” guidelines,
the team at Creatif have been
working on some ways in which
our Whisper acoustic polyester
panels can be utilised to
help with social distancing
in anticipation for people
returning to work.
More than just a traditional
interior acoustic panel;
Whisper can be employed as
a base material for creative
solutions where design and
aesthetics are important.

A wide range of colours and
our in-house cutting process
allow for unlimited design
options. Panels are easily
cleaned without damage to
product. Panel sizes available
are up to 2,400mm x 1,200mm
without joins.
In addition Whisper is made
from 100% compressed
recycled polyester, making
them one of the most
environmentally options
available when implementing
products for social distancing.

Whisper Desktop Screens
Whisper Desktop Screens are
a versatile, lightweight and
cost effective solution when
trying to reduce the spread of
infection.
Screens can be supplied in a
size tailored to fit any desk or
workstation.
Freestanding options are
available, or our joining clips
can be used to mount to any
desk as a semi-permanent
feature.

SOLUTION CENTRE
Our Solution Centre aims to fill you in on Creatif’s market-leading workspace
products. In this issue, we look at our newly-improved Cube booths.
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Freestanding Screens
Freestanding Screens offer
a practical, stylish and
environmentally friendly space
division solution.
To ensure rigidity, panels
are made from 24mm thick
compressed recycled polyester.
Aluminium feet and joining
clips allow for endless layout
customisation.

Suspended Panels
Suspended Panels are ideal
for creating semipermanent
partitions.
Thanks to our simple gripple
system, panels are quick and
easy to install, making them
an ideal back-to-work solution
Walkways can be created to
help direct people around the
space effectively.

Float Whisper
Float is your perfect agile
working buddy - a mobile
panel system that glides into
place in moments, on demand,
anywhere you want it.
Using Whisper panels in
conjunction with our Float
system, lightweight operable
partitions can be made.

EDITIO N 3
2

PAG E 4 4

|

C R E AT I F R O U N D - U P : C R E AT I F TA L K S C O LL E CT I O N

C R E AT I F R O U N D - U P : C R E AT I F TA L K S

|

PAGE 45

SUDHIR SASEEDHARAN:
H O W T O C R E AT E A N
E N G A G I N G W O R K S PA C E
This might seem like a strange
view to have when it comes
to designing a 54,000 square
metre campus in Billund,
Denmark, but everything
about the building has been
approached using the Lego Way
of Working (LWOW).
The LWOW consists of these
four pillars:
1. We aim to wow and inspire
2. We want people to have fun
and be playful

C R E AT I F TA L K S
With the help of well respected industry professionals, representing some
of the most forward-thinking companies in the market, #CreatifTalks are
aimed at providing you with a wealth of information.
Sadly due to the recent pandemic we were forced to postpone all Creatif
Talks events from February 2020 until further notice. All of the events
mentioned here took place prior to lockdown. Hopefully we’ll be back upand-running soon!
Read about more Creatif Talks and watch the event highlights videos on
our website.

You’d be hard pushed to find
someone who hasn’t heard
of LEGO. And even if you’ve
stepped on it, those bright
colourful bricks probably fill
you with a warm memory of
playing with it when you were
younger.
Play is a universal term, yet
as adults we rarely play in the
same way children do. Sudhir
Saseedharan, Global Design
Lead at LEGO Workspace,
disrupted the status quo by
saying “Children are our role
models. Be curious and try
to see the world through a
child’s eyes”.

3. We will adapt to everyone’s
diverse needs
4. We will provide a caring
home-like feel
Sudhir explained that by
following this model, the
LEGO campus will become
an environment that attracts
and retains the best talent.
One of the main ways LEGO
will do this is by implement a
strong trust culture.

The first floor has been
built, home to 500 workers,
and the second floor is in the
process of being completed.
Instead of “rooms” there are
“neighbourhoods”, where
people can sit wherever.
Sudhir commented on how he’s
aware that not every workplace
can have the same flexibility
– there are industries where
a consistent work station is
essential – however at the
Billund LEGO campus people
have the freedom to work in
any space across the whole
building.
The campus itself will have 8
connected buildings, with a
public space at its core.
There will be a roof garden,
and you will have a view of
the outside from every seat
within the building. This
was something Sudhir was
passionate about, ensuring
that people will have access
to daylight and greenery no
matter where they’re located.

No one is expected to work
9-5, come into work every
day, or sit at the same desk.
Unsurprisingly, the campus will
actively encourage playfulness
by having dedicated play areas,
where people can build LEGO
sculptures whilst in a meeting,
having a break or catching up
with a colleague.
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The floors themselves have
been designed with the
following in mind:
Ground floor – dynamic
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It was of huge importance
to ensure the Billund LEGO
campus was an inclusive
environment, with accessible
spaces effortlessly woven into
the building.

1st floor – learning
2nd floor – history
3rd floor – recharge and revive
The idea, Sudhir said, is to
make people explore their
workspace. When individuals
return from maternity or sick
leave, they will be given a map
to encourage them to inspect
their surroundings, meet new
people, and feel the fluidity
of the space.

What’s more their graphics
have been updated to reflect
diversity, showing different
ages, ethnicities, and abilities
so that anyone who enters the
building feels welcomed.
One of the key highlights
was that all members of
staff were involved in planning
the campus.
“Communication was key”
confirmed Sudhir, “which is
why we asked everyone to
contribute their suggestions
for making the workspace the
best it could possibly be.”
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A few members of the
audience asked Sudhir about
productivity levels – have
they gone up? “Honestly, we
don’t know. We are continually
learning, responding to
feedback, and looking at ways
to improve the building. We’re
exploring how to make our
quiet spaces better, and how to
be more sustainable in the next
phases of development.”
This refreshing honesty is
not often spoken out loud, so
Sudhir’s candid words were a
welcome key-change to a song
that seemed almost perfect.
There isn’t a single workspace
that gets everything 100%
right, but you’d struggle to
find someone who’d turn down
the opportunity to work at the
Billund LEGO campus.
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LORNA LEESON:
HOW TO MAKE WORK
WORK FOR HUMANS
Someone in the audience
suggested that one definition
of being human was “to have
feelings and emotions,”.
Lorna wholeheartedly agreed,
and suggested that although
we can automatically come to
that (correct) interpretation,
the workplace still seems to
treat us like machines.

Lorna Leeson believes that
work needs to be more human.
It’s been over two centuries
since the Industrial Revolution
changed how we, as humans,
work. Yet many of our standard
practices remain rooted in the
1800s and haven’t adapted
as the world around us has
evolved. As a consequence, the
office doesn’t exactly allow us
to display our individuality. In
many cases, it inadvertently
hampers our human-ness.
“What do we mean by ‘human’?”
This was the opening question
asked by Lorna.

As mammals, we need
love, connection, trust and
attachment. It is a danger
to our health to be lonely;
loneliness affects the same
part of our brain as physical
pain. At work, we pretend we
don’t need to connect with
people, whereas we spend the
rest of our lives intentionally
connecting with others through
socialising, dating, and leisure
activities.
Lorna pointed out that
workspaces are, in fact, the
building blocks of a cortisol
factory. Well, what does this
mean exactly?
Cortisol is a steroid hormone
that’s triggered when we feel
fear, or shock, or danger. The
workplace, although evolved in
many ways, is still triggering
our danger receptors and in
turn, helping to suppress our
immune systems.

Inclusion should be considered
more than diversity; diversity
suggests “you are different”
whereas inclusion suggests
acceptance of everyone
regardless of their differences.
1. Policies rooted in fear or
distrust.
2. Aggressive communications
that are laminated and placed
around the office, kitchen and
toilets.
3. Arbitrary rules, such as
parking spaces closest
to the door are for senior
management only.

Lorna suggested meeting
people where they are; take
time to imagine what it’s like
for pregnant women in the
office, imagine what it’s like
being a deaf person visiting
the working environment,
how accessible is the office
for someone with physical
disabilities?

And, lastly, try to eliminate the
micro-stressors.
Fixing these – such as ensuring
there are enough toilets for
your staff so there aren’t long
queues – can make a bigger
difference to worker’s lives
than a grand gesture.
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By doing so, everyone will help
make their workplace that little
more human.
And at the end of the day, isn’t
that what we all want?

To make the office a more
hospitable place, Lorna
suggested that we all note
down one micro-stressor
that we encounter on a daily
basis and try to see if we can
eliminate it, or at the least
reduce it.

4. Rigid expectations and
‘those have always been the
rules, so we’re n.ot changing
them’
5. Defensive positions, where
Non-Disclosure Agreements
(NDAs) are signed that protect
the company more than the
individual.
6. Dispassionate policies,
such as laws having to be
made to allow parents who’ve
lost a child to have a set time
to mourn, rather than an
instinctive allowance being
made.
These are inhumane ways of
restricting our human-ness.
When we embrace humanity,
and when we’re more human
ourselves, others are more like
to follow suit.

How? Well, for example, offices
can have...
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C R E AT I F S H O W R O O M @
79 CLERKENWELL ROAD:
R E - O P E N I N G I N J U LY
In May 2020 our showroom at
79 Clerkenwell Road turned
two years old - however, sadly
due to the recent pandemic,
we were unable to celebrate.
Towards the end of June
2020, Creatif’s showroom will
be re-opening to visitors by
appointment only to help keep
our customers and staff safe.

Groups will be limited to
numbers of four people,
and upon arrival you will be
provided with hand sanitiser
and asked to observe social
distancing measures.
If travel to Clerkenwell is not
possible for you right now, the
Creatif Team are still on-hand
to assist with projects and
would be happy to discuss
your requirements along with
a virtual tour of our showroom
if needed.

The Creatif Team are working
behind the scenes to ensure 79
Clerkenwell Road comes back
better than ever, showcasing
our market-leading flexible
space and acoustic solutions,
in addition to some brand new
workspace innovations that
we’re excited to share!
Keep your eyes on our social
media channels for our reopening announcement!

VIEW @ HQ
A few updates from the Creatif Team in both our London-based showroom
and Leeds-based headquarters.
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C R E AT I F S TA F F ’ S T O P P I C K S
FROM OFFICELOVIN’
If you’re anything like the
team here at Creatif, you’ve
got the OfficeLovin’ website
bookmarked on you browser
and can’t resist seeing the
latest and greatest offices
featured across their
social channels.
With that in mind, here
are some of Creatif’s staff
top picks…

“ Ualá by Hitzig Militello
Architects” as chosen by Emma
Hartley, Executive Assistant
“The first thing that stood
out to me about Ualá’s offices
is the use of different textures
and materials. I really like the
contrast between the exposed
concrete pillars and brick
walls against the sleek new
black metal and wood seen all
throughout the space.

The whole space looks fun
without looking distracting.
I love the different shapes
created and colours used on
the partition to create privacy
between the open plan and
meeting areas.”
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“Trade Desk by Peldon Rose”
as chosen by Darren Bradley,
Financial Controller
“Even the Accounts
Department like to have fun,
and that’s what caught my eye
with Trade Desk’s new London
offices - they look like a lot of
fun. Peldon Rose look to have
done a great job in creating
something that looks formal
but not starchy.”

“North Drive by Reflect
Architecture” as
chosen by Ben Speight,
Head of Marketing
“The two things I first noticed
about North Drive’s new Toronto
office were it’s simplicity and
it’s use of biophilia – both of
which are excellent. The plants
and foliage not only look great,
but they’ve been incorporated
into the design brilliantly
to utilise space, rather than
retrospectively adding potted
plants.”

“Akuna Capital by Earles
Architects & Associates” as
chosen by Aaron Surtees,
Project Consultant
“I love the bright, airy
corridor spaces and the long
glass conference room. “The
breakout space looks like a
quality living room – in fact
the whole space just looks like
a home rather than an office.
The domestic looking furniture
really fits, and the hanging
chairs are one of my favourites
here. And of course, that view
is stunning!”

“Hutch Games by AIS” as
chosen by Timi Odeyemi,
Project Consultant
“Picking just one is hard, but
the most recent favourite I have
seen is Hutch Games in London.
The soft colours and the ample
natural light give everything
an airy feel. The presence of
biophilia and beautiful natural
wood finishes really helps to
bring the outside in, and that’s
something that really appeals
to me personally.”
Read the full article on our
website.All photography from:
www.officelovin.com
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For further blogs, videos, case studies,
knowledge base articles, product information and
more, please visit our website:
www.creatif.org.uk

instagram.com/creatifap

linkedin.com/company/creatif-architectural-products

twitter.com/creatifap

facebook.com/creatifap

